


















 

 ‘Best App’ Apple Annual Award in  2013 

Continuous No. 1 ranking on Apple 

Newsstand since launch (Apr 2013) 

 

Total app downloads: 1,100,000;  

Monthly issue download: 100,000 -150,000 

Issue download %: Tier-1: 32% Tier-2: 49%, 

Tier-3: 19% 

iPad 
 

No.1 ranked high fashion iPad magazine 

Source: iResearch User Tracker 



Apple Newsstand App Download Ranking Benchmark , Jul –Oct, 2014 
Source: ann9.com (Independent third-party ranking system) 



81% will recommend to others 

74% paid user will continue to buy 

50% read more than 3 issues 

 

Mostly read at home, followed by coffee house; 

53% read in the evening 

Average reading time per issue 30 min 

Average satisfaction score:４.2 out of 5 

46% love video ads very much, 39% love display 

ads very much 

iPad quarterly user survey 

Sep 2014 



WECHAT 
 

No. 1 and the most influential  
high fashion Wechat account  

 Total fan base: 250,000  

Average # of  reads of  headline: 30,288 

VOGUE Exclusive  

ZHOU Xun getting married 

Jul 15, 2014 

Visits:  1 million;  

Retweets: 55,000 

Women want men to dress like this way   

Aug 21, 2014  

Visits: 114, 522; 

Retweets: 5,240 

The Most Iconic 20 Dresses in the world 

Sep 21, 2014 

Visits:  74,000+ 

Retweets:  2400+ 

Celine first overseas fashion show in 

Beijing 

May 22 

Visits: 54,356;  

Retweets: 2,528 



Date VOGUE ELLE Bazaar iLady Cosmo Marie Claire Grazia  YOKA 

9月5日 51567 33862 45210 7241 20661 9099 20233 9534 

9月6日 41230 20966 0 5434 19763 8429 0 10939 

9月7日 55595 21082 17544 8760 16321 8567 0 10387 

9月8日 40511 16582 19807 6709 26116 3352 0 11234 

9月9日 67564 20098 0 10455 34076 9077 19067 9889 

9月9日 67564 20098 0 10455 34076 9077 19067 9889 

9月10日 47865 21815 112533 18765 37021 9066 20188 7699 

9月11日 57129 35835 24781 10221 112675 10505 28748 8355 

9月12日 69195 22881 8431 14655 27452 4770 27302 11890 

9月13日 36987 22409 114792 10543 25473 10205 0 9087 

9月14日 39238 23877 0 7651 28052 10134 0 7553 

9月15日 76324 30198 14982 23141 15008 12249 17234 9288 

9月16日 54044 22098 23941 6947 26544 22467 11655 11809 

9月17日 132058 25371 25569 5420 23865 13720 34276 12400 

9月18日 84618 21343 42243 7304 20019 7911 33214 110089 

9月19日 70931 19211 0 6783 34835 10234 37034 13212 

Wechat performance benchmark, Sep 5 – Oct 5  

Source: Tencent Wechat public data 



Date VOGUE ELLE Bazaar iLady Cosmo Marie Claire Grazia  YOKA 

9月20日 63626 45028 22796 7343 13056 10837 23012 23444 

9月21日 147406 23838 6820 14089 29933 8086 34171 12666 

9月22日 94569 18567 25030 11907 26076 10639 23721 17232 

9月23日 97422 32997 21806 13564 30800 15173 47056 8545 

9月24日 103072 24764 24175 13033 24440 8659 33850 12343 

9月25日 71178 19980 27069 11390 21578 7890 38670 12412 

9月26日 81449 16779 30991 6486 44567 8383 17958 10058 

9月27日 77026 17803 27913 21579 33757 10245 6442 14584 

9月28日 51582 17645 20578 18317 29592 7365 23779 11133 

9月29日 98765 24708 19215 7066 34948 8612 29528 9787 

9月30日 62662 17508 15288 7215 25659 6959 26436 6977 

10月1日 60134 24797 0 5302 15531 7416 0 9212 

10月2日 67318 21825 53469 5911 14495 7840 0 10564 

10月3日 78675 19484 0 6963 10823 12122 0 4222 

10月4日 51086 22033 23891 10205 67668 12812 0 6662 

10月5日 67803 18378 8809 8128 22627 4386 0 3908 

Wechat performance benchmark, Sep 5 – Oct 5  

Source: Tencent Wechat public data 



VOGUE.COM.CN 
 

Top ranking web site in user scale  

with a high-fashion focus 

Monthly Unique Visitors 23,317,558 

Monthly Page Views Monthly 258,975,836 

Registered Users: 660,000 

 

Revamped in Aug 2014*: 

Pageviews up by 23% 

Users up by 9% 

Pageviews/session up by 11% 

 

Source: Google Analytics 









A  m o r e  p o w e r f u l   

Vo g u e  m u l t i - m e d i a  p l a t f o r m  t h a t  g o e s   

f r o m  i n s p i r a t i o n ,  i n f o r m a t i o n  t o  a c t i o n  

THE GOAL 

E a c h  p r o d u c t  i s  u n i q u e  

A l l  p r o d u c t s  a r e  c o n n e c t e d  

N e w  p r o d u c t s  b u i l t  f o r  A C T I O N  

HOW TO GET THERE 



Vogue.com.cn 

 

Social Media 
Wechat, Weibo, Instragrm iPad 

Vogue TV 

Magazine 

? 

new 



Vogue.com.cn 

 

Social Media 
Wechat, Weibo, Instragrm iPad 

Vogue TV 

Vogue VIP  

Wechat Service Account 
(coming in 2015) 

Mobile Site 
(relaunched in Dec 2014) 

Vogue Mini 

(coming in Dec 2014) 
Vogue Discovery 
(Launched in Sep 2014) 

Magazine 

new 



VOGUE MINI mobile app 

coming soon in Dec 2014 
V1.0 (Dec 2014): A mini universe of  Vogue on the palm with refined reading experience 

V2.0 (2015): The O2O User Interface, beyond being a media platform 

Estimate app download by 2015 year end: 780,000 



MOBILE SITE 

A background hero that links all products 

and leads to actions 



Website 

Wechat VogueTV 

Event Vogue Mini 

Magazine 

Mobile Site 

Social sharing Scan QR code 

Landing 
page 

Mini-
site 

VogueVIP Mini-
site 

MOBILE SITE as THE CENTRAL INTERFACE 





VOGUE DISCVOERY  

An online luxury fashion shopping 

community that transfers 

inspiration into action 
 

Partnered with leading luxury e-commerce: 

Net-a-Porter ,Lane Crawford, Farfetch , 

Neiman Marcus, YOOX, etc. 

 

Launched in Sep  

-150,000 pictures ,50,000  of  which with 

“click-to-buy ” from high-end e-commerce 

website 
 

Estimate monthly UV 

by 2015 year end: 1,000,000 



‘VogueVIP’ Service Account 
To be launched in Q1 2015 

A new CRM platform that offers exclusive Vogue 

activities and gives rewards on users actions 

• Read/Share content 
• Like/Comment on content 
• Subscribe magazines/iPad 
• Download mobile app 
• Follow Vogue on social 

media 
• Participate event 
• Buy online/in store 

Action Loyalty 
program Reward 

• Level & points 
 Measure the user activeness, can 

exchange for coins 
• Coins 
 Measure the user contribution to the 

platform, can be consumed for gifts 
or ticket for exclusive activities 

• Badges 
 Marker for the high quality and 

highly loyal users, eligible for 
exclusive activities 



A  f u l l  c o n s u m e r  j o u r n e y :   

f r o m  i n s p i r a t i o n  t o  a c t i o n  

Vogue Discovery 
(Launched in Sep 2014) 

Vogue VIP  

Wechat Service Account 

(coming in 2015) 

Mobile Site 

(coming in Dec 2014) 

Vogue Mini 

(coming in Dec 2014) 

Vogue.com.cn 

Social Media 

iPad 

Vogue TV 

Magazine 

video/VOGUE+1111.mp4


    Wechat 

560,000 fans 

Vogue Mini 

780,000 downloads 

iPad 

1,200,000 downloads 

Magazine 

1,600,000 monthly readership 

Weibo 

5,500,000 followers (3 accounts) 

Website 

30,245,601 monthly UV 

By the end of  2015, through all touch points Vogue reaches more 

than 40,000,000 readers collectively every month 

Source: Internal estimate 























video/Vogue Gucci V4 No Titles h264 (1).mov






video/Nov woolmark 60 FINAL.mov




















video/Vogue+Bulgari+45s+11-08+480p.mov


video/Woolmark event.mp4
video/Nov woolmark 60 FINAL.mov




10th Anniversary 

Sp e c i a l  Ann i v e r s a r y  I s s u e  



 

2015 Trade Marketing Event Core Concept  

   ‘Vogue Fashion Color Run’ 

On-the-run:  

A series of fashion events to be rolled out in a 

handful of tier-1 and tier-2 cities 

 

Cross-over 

Exclusive collaborations with Fashion, Beauty, 

Tech, & Auto brands 

 

Creative 

Interactive, rich, and playful user experience  

 

 



10 VOGUE STUDIO 

PROJECTS FOR 2015 

Samp l e  I d e a s   





 2015 PUBLISHING SCHEDULE 

Jan 

Feb 

Mar 

Apr 

May 

Jun 

Jul 

Aug 

Sep 

Oct 

Nov 

Dec 

  Anniversary & 

Regional book  Main Book  Collections   Supplement 

Christmas 

 

 

 

 

Shoes & bags + Mix &Match 

 

Bridal 

 

 

 

 

Shoes & bags + Mix &Match 

 

 

Feb 

 

Apr 

 

Jun 

 

Aug 

 

Oct 

 

Dec 

 12  6  3 

  Regional  

 Anniversary  

  Regional  

 3 4 



Components Bundle  Net Cost (RMB)  Additional Value 

Buy before-TOC magazine ads get corresponding 

iPad display ads as package 
Print + iPad 

iPad Section Homepage ads 

with * 1 video (<45s) 
iPad + Website Display ads on Vogue website of 

300,000 RMB ratecard value 
200,000 

1 big day on Website homepage  

(Net 324,000) 

+ Ads on Vogue mini or mobile 

site or wechat including Vogue 

editing service. (Net 90,000) 

Website ads + 

Mobile/Wechat ads 

Offer 1 big day on Fashion 

Channel and  1 big day on 

inVogue channel as extra bonus. 

(Media value: RMB 600,000) 

400,000 

 2015 Digital Sales Package 

1 

2 

3 

Website feature * 1 

Wechat mini-site * 1 

Website +  

Mobile/Wechat  

custom solutions 

10 posts per year with 

content editing services 

Wechat  

Annual Deal 

Offer 150% extra bonus value 

(RMB 600,000) on Vogue 

website as traffic entries 

4 

5 
Special additional discount 

of 12.5% off on top of the 

normal 40% discount rate of 

the total value (800k RMB) 

An extra 5% off on total net cost for purchase of more than two bundles excluding Bundle 1 Combo 

300,000 

300,000 



Components Bundle  Net Cost (RMB)  Additional Value 

Buy before-TOC magazine ads get corresponding 

iPad display ads as package 
Print + iPad 

iPad Section Homepage ads 

with * 1 video (<45s) 
iPad + Website Display ads on Vogue website of 

300,000 RMB ratecard value 
200,000 

1 big day on Website homepage  

(Net 324,000) 

+ Ads on Vogue mini or mobile 

site or wechat including Vogue 

editing service. (Net 90,000) 

Website ads + 

Mobile/Wechat ads 

Offer 1 big day on Fashion 

Channel and  1 big day on 

inVogue channel as extra bonus. 

(Media value: RMB 600,000) 

400,000 

 2015 Digital Sales Package 

1 

2 

3 

Website feature * 1 

Wechat mini-site * 1 

Website +  

Mobile/Wechat  

custom solutions 

10 posts per year with 

content editing services 

Wechat  

Annual Deal 

Offer 150% extra bonus value 

(RMB 600,000) on Vogue 

website as traffic entries 

4 

5 
Special additional discount 

of 12.5% off on top of the 

normal 40% discount rate of 

the total value (800k RMB) 

An extra 5% off on total net cost for purchase of more than two bundles excluding Bundle 1 Combo 

300,000 

300,000 

5 




